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PDBA has been working since mid-2014 to further extend its 
branding to the streetscape, to add some colour and 
fun to our downtown. In 2015, new street signs and a prototype crosswalk 
were installed in the Business Improvement Area. 

A highlight was our new Downtown Youth 
Ambassadors program, which will continue in 2016. Our team 
of two local high school students exceeded our expectations. What was 
envisioned as a service to locals and tourists – steering them to our 
downtown shops and services – also became a research program assessing 
pedestrian traffi c patterns, and a member outreach program. 

PDBA continues to provide grants for facade and safety and security 
enhancements. In 2015, we were able to support Bodyworks Gym on 
Morison Ave. and Parksville Home Hardware.

Christmas season promotions were expanded this 
year. We ran the second annual North Pole-apalooza gift basket draw 
that attracted thousands of entries, participated in the national Shop 
The Neighbourhood “shop local” campaign, and held our fi rst annual 
Christmas Light-up event. Our pop-up trees of lights were again installed 
on fi ve rooftops.

Community event sponsorships provided us with a cost-
effective way to promote Parksville Downtown. In 2015, we supported 
the Lions Club recognition event, the Quality Foods Sand Sculpting 
Competition, Sunset Cinema, and Canada Day. Our sponsorship program 
will continue in 2016.

PDBA participated in community planning processes: 
regional tourism with Parksville Qualicum Beach Tourism Association 
and Destination BC; the Oceanside Initiatives stakeholders group; the 
Englishman River Water Service Community Working Group; and the Knox 
United Church Community Roundtable. We also participate in the Mayor’s 
Economic Development Working Group.

We provided new opportunities in 2015 for our businesses and 
property owners to stay connected with PDBA through our three Member 
Mixers. And we co-hosted, with the City, a meeting with our property 
owners about downtown revitalization.

We are active members of the Parksville and District Chamber 
of Commerce, the Parksville Qualicum Beach Tourism Association, and the 
Vancouver Island Economic Alliance.

All our projects, meetings and events have advertising and 
PR support. Our lifestyle print campaign in Oasis Magazine 
continued in 2015. And Parksville Downtown was featured in a multi-page 
spread in Day in the Life, published by the Parksville Qualicum Beach News.

Our online business directory at parksvilledowntown.ca 
is a major benefi t to our members and our website analytics remain 
impressive. Our website will be upgraded in 2016 to the next level of 
mobile-friendliness.

participated in 
Shop the Neighbourhood, 
a national “shop 
local” promotion 
sponsored by Yellow Pages

installed fi ve pop-up 
trees of lights on rooftops 
for Christmas season

implemented Parksville’s 
fi rst Downtown Youth 
Ambassadors program

placemaking 
branded street signs and 
prototype branded crosswalk

sponsorship of Lions Club recognition 
event, Sunset Cinema, Quality Foods Sand 
Sculpting Competition, and Canada Day

litter removal 
conducted under 
contract by the Parksville 
and District Association for 
Community Living

façade and safety and 
security grants

print 
advertising 
campaigns

continued sponsorship 
of key community 
events to promote
Parksville Downtown 
to a wide variety of audiences

next steps 
in creation of a pedestrian 
way� nding system in 
partnership with the City

upgrade of our website 
to the next level of mobile-
friendliness

continuation 
of facade 
improvement and safety 
and security grants

second year of our 
Downtown Youth 
Ambassadors 
program

more branded 
crosswalks and street 
furnishings

production of our third 
commercial with CTV2 
which gives us high-quality 
video to use for other purposes

continuation 
of litter 
removal 
program

print advertising 
campaign and 
new creative

Christmas promotions 
including second annual Light-Up event and 
the purchase of another pop-up tree of lights

March Annual 
General Meeting 
and Fall membership meeting
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Thanks to those who 
served on the Board of 
Directors 2014 – 15 

Melisa Beatty Coastal Community Credit Union
Craig Carmichael Island Exposures Gallery
Cindy Craig Oceanside Stylist & Barber
Judy Evans Mercedes Lane
Randy Henson Quality Foods
Sandy Herle Close to You Ladies Fashion and Lingerie
Michelle Jones Timberlake-Jones Engineering
Kristy Lotzien Soak Essentials Marketplace
Tony MacAulay McLane & MacAulay Notaries
Carol Ormiston Parksville Home Hardware
Julianne Sinnott Suds and Duds
Heather Taylor blossoms ’n such
Neil Watson HollisWealth
Arthur Wong The Beach Club Resort
Pamela Bottomley Executive Director

2015 Year in Review

As the Parksville Downtown Business Association moves into its 10th year, 
we feel pride in what we have accomplished. We can’t wait to see what 
our downtown will be in another 10 years!

In the past year, the Board revisited its Strategic Plan and refi ned the 
organization’s focus and vision: “We are the catalyst for a vibrant and 
economically successful Parksville Downtown community.” We take the 
word “community” very seriously. A vibrant downtown consists not only 
of thriving stores, restaurants, and professional services, but also the 
people who live there and who visit there. We call anyone who comes to 
our downtown (not just tourists from afar) a guest, and we want their 
experience in Parksville Downtown to be exceptional.

It takes exceptional people to create an exceptional downtown. 
We have those people at the Board table. The Directors of PDBA 
work tirelessly to develop initiatives that stretch BIA levy dollars and move 
forward our shared vision of the future. Thank you to all who served on 
the Board for your service and commitment.

This year governance was top of mind. We revised Board policies and 
developed new ones that will tighten our focus and improve effi ciencies.

We created more opportunities for our member businesses and property 
owners to give the Board input. And we continued to work closely with our key 
partner—the City of Parksville. Every year we do a “walkabout” with Council 
to look at the condition of downtown and its amenities, and to agree on a 
plan of action. We also meet annually with Council to discuss our respective 
strategic plans, how they mesh, and what opportunities exist for partnership.

A key cornerstone of PDBA’s mission has always been to champion the 
implementation of the City’s Downtown Revitalization Plan. We are pleased 
that the City has allocated funds in its 2016 budget to move forward, in 
partnership with us, a pedestrian wayfi nding system. PDBA is committed to 
a pedestrian-friendly, walkable downtown and conducted research into best 
practices in pedestrian wayfi nding in 2014 and 2015. We’re excited about 
being able to work with the City to create a better downtown experience, 
more prosperity, and more pride of place. 

Sandy Herle   |  Close to You Ladies Fashion and Lingerie   |   President

President’s Message

We feel PRIDE in what we have accomplished.10TH YEAR

Suite 201 – 177 Weld Street
PO Box 275  |  Parksville, BC  V9P 2G4

t: 250.248.8079  |  e: info@parksvillebia.com

PARKSVILLEDOWNTOWN.CA

{Placemaking}

It’s a term that is new to some, and 
a passion for those in the business of 
creating the downtown of the future.

We are pleased to report that we were successful in implementing most of the projects 
we had planned to execute. All aligned with the fi ve pillars of our revised strategic plan:

strengthen relationships 
with key stakeholders1
enhance value for 
property owners2
be the marketing agent for 
Parksville Downtown3

galvanize our 
membership4
be the champion 
of downtown revitalization5
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