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Introduction: 
  
For the past 10 weeks, from June 24 to August 30, the 2019 Parksville 
Downtown Youth Ambassadors were in and amongst the tourists and 
businesses in Parksville. As this year’s Youth Ambassadors, our aim 
was to provide assistance and information about the services and shops 
of the downtown area to visitors as well as locals and to liaise with the 
PDBA members. We personally aimed to visit as many businesses as 
possible throughout our 10 week period, and build our personal 
confidence in interacting with people on a constant basis. 

                      Figure 1. Leila & Ruben  

Tourist Origin & Interactions: 

 
We are the fifth team in this position and so we wanted to compare how tourism has shifted over 
the course of the past five years. We compiled data on where tourists are coming from by asking 
them what brought them to town and where they were coming from after answering their 
question(s).  
 

 
Figure 2. Tourist Origin (The portion of 5 is Japan: 1.4%) 
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Figure 3. Interactions Amount & Origin of People 
 
Tourists from away were not the only ones who interacted with us, though. A major portion of 
our interactions came from locals. The next highest amount of interactions were with residents of 
BC who are not local, followed by Albertans. American tourism increased from only 13 
interactions last year to 39 interactions this year. Visitors from elsewhere in Canada (excluding 
BC and Alberta) come next, followed by European tourists, then Australians, unknown (meaning 
they did not tell us where they were from, or it was such a quick interaction that we were unable 
to ask), and finally visitors from Japan.  
 
We also noticed a larger number of tourists from Europe and Asia travelling in tour groups. They 
would arrive at the beach in buses to spend the day walking around with a tour guide who spoke 
their native language, and would spend time both at the beach and in town.  
 
A significant portion of our interactions were with families with young children, and we noticed 
an increase in families visiting towards the end of July and beginning of August, something that 
is not always prevalent around town during the year. This indicates that Parksville is becoming a 
more desirable location for younger families to visit, and to potentially consider moving to. 
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We also counted the license plates that we 
saw from different places than BC, and 
while that does not allow us to count 
visitors from other places in BC, it does 
allow for us to see where people are 
coming from that we didn’t have a chance 
to speak with. It also allowed us to see the 
distances people are willing to travel by car 
to visit our town and the surrounding areas.  
 
 

 
 

 
 

       Figure 4. License Plate Origin 
 

Questions:  

 
We received many questions during the interactions we had throughout our nine weeks of 
walking around. Although we had a few awkward or rude encounters, they were far outweighed 
by our funny, nice, and interesting conversations. We were very well received by locals and 
tourists alike, and many local people or recurring visitors would mention their experiences with 
the previous teams and were always ecstatic that the program was still in effect. Often times, 
multiple questions would be asked over the course of one interaction, as the visitors opened up to 
us and felt more comfortable asking us more than one question. This resulted in a significantly 
larger number of questions in proportion to the number of interactions. We noticed this to be 
especially prominent in French tourists, who were much more comfortable asking multiple 
questions when we began to speak with them in French.  
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Figure 5. Question Topic 

 
By far, the most asked question was; “Ask you what?”/“What should we ask you?”, in reference 
to the ‘ASK ME’ emblem on our shirts. This was an incredible ice breaker! People were 
pleasantly surprised when we presented them with our information and would proceed to ask us 
more relevant questions pertaining to Parksville.  
 
As with most of the previous Youth Ambassadors, we received most of our questions down at 
the waterfront, specifically on the boardwalk, though we also had quite a few people stop us on 
the streets of Parksville. 
 
 
 

 
 
 
 
 
 
 

 
 
Figure 6. Location of Interaction 
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Traffic & Walkability: (Walkability: comfort and safety while walking 

along the section of road, taking into account passing traffic and ability to share the sidewalk.) 
 
Walkability along the inside streets in the downtown area has improved greatly since 2015, 
however the level of comfort while crossing intersections has decreased. While it is significantly 
more comfortable to walk along streets such as Morison and Harrison, crossing intersections 
along the Alberni Hwy and the Island Hwy is a very uncomfortable experience for pedestrians. 
This is due to the increase in traffic along these two specific roads over the summer, as they are 
both the connecting roads for the Inland Island Hwy and Hwy 4A traffic into downtown 
Parksville. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 7. Walkability Comparison; 2015 vs. 2019 
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While the general walkability of the town is good, it is only for those who are able-bodied. There 
are many risks for those with mobility scooters, wheelchairs, canes, or walkers. Should they 
choose to spend time around town, they are presented with many challenges. For example, the 
hills that allow access to the beach are extremely difficult and often dangerous for those with 
walkers or wheelchairs to travel on, and sharing narrow sidewalks poses an issue for both those 
in wheelchairs or mobility scooters and those who are not.  
 

Member Outreach: 
 
Over the course of the summer, we personally visited and 
interacted with 160 PDBA member businesses. From 
accommodations to retail, dining, and professional services, 
we were very well received and were constantly met with 
contentedness during our visits.                                  

                                      
                           Figure 8. SOS Thrift Store: PDBA Member 

Observations:        

 
Walking over 800km around downtown Parksville over the course of the summer allowed us to 
get to know the area very well -- like the back of our hand. While walking and interacting with 
people, we took note of trends and patterns that were prevalent in Parksville. Throughout our 
time walking around, we received many compliments and suggestions about the city of 
Parksville. Many people came to us with great suggestions, but the overwhelming majority came 
to us with kudos and appreciation for the maintenance of the city.          
                                    
  
 
 
 
 
 
 
 

 
 
 

Figure 9 & 10. Natural Beauty around Parksville 
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Parksville Community Park is one of the biggest draws to the city for tourists. People travel from 
all over the world to spend time at our beach and in the park. Thanks to the playground 
structures, buskers, and sandcastle viewing, the community park attracts not only tourists, but 
local people as well.  
 
With the large numbers at the park and constant foot traffic throughout the area, it is with great 
admiration that we are commenting on the work of the city’s maintenance crew, whom we saw 
consistently and efficiently working despite the large crowds. Every day we were out and about, 
we saw the city workers working away at maintaining the beauty of the park that attracts so 
many. Even when their work involved slightly invasive projects such as cleaning out the sand 
and grass from between the boards on the boardwalk, replacing boards entirely, or even driving a 
golf cart on the boardwalk to empty the garbage, it was done quickly and rarely cause anyone to 
complain.  
 
Touching on the aforementioned garbage pick-up, we were also extremely impressed at the 
consistency of the garbage being emptied and recycling being picked up. If there were bottles in 
the recycling bin, they were gone the next day, which allowed for much less overflow of 
garbage, even on days where the sample truck was giving out full cans of drinks, and created an 
overall clean atmosphere in the park.  
 
On the other hand, we noticed a lack of 
bylaw enforcement at the beach, 
especially when it came to parking and 
the dog leash regulation. There were 
always cars parked in places they should 
not have been (ex. the grass, handicap 
spot without a pass, etc.), and it was more 
typical to see dogs off leash than dogs on 
a leash. Despite numerous mentions of 
these occurrences to both ourselves and 
the bylaw officers, nothing was done. 
              Figure 11. Cars not following parking regulations  
 
We cannot stress enough how much we need Parksville specific souvenirs. These souvenirs are 
highly sought after by tourists, especially those who come from elsewhere in BC or Canada, 
however they are very hard to find. If there were more Parksville specific souvenirs available in 
town, that would increase foot traffic through the streets. One step further would be having a 
store dedicated entirely to Parksville merchandise, but for the interim if stores in downtown 
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began to carry more items like magnets, towels, t-shirts or even stickers, tourists would flock to 
the downtown area to purchase them. 
 
We noticed that people gravitated towards businesses that have bright, welcoming, and pretty 
window displays. If the window displayed a variety of products or was clear enough to see 
through to the business itself, people were much more inclined to walk in and explore the shop. 
On the contrary, if the window is dark or there is minimal decor in the display, the storefront was 
more likely to be gazed over and the business simply passed by. A storefront is a business’ first 
impression, and therefore must be attractive in order to pull people inside.  
 
We had a thought one day while walking up from the beach and into town: “Why aren’t there 
busking acts in town?” The busking acts at the beach always attract large crowds and are an 
incentive for people to stay at the beach for a long time, so why don’t we have any in town? 
People love experiencing live acts, whether they be magic, singing, or bands, especially while 
eating. If restaurants or cafés in town had live music once or twice a week, it would encourage 
more people to venture into town from the beach for lunch or dinner. Even if they do not stay in 
the business with the music for long, they would be more inclined to spend a longer time in 
town, as hearing faint music while walking around town would create a peaceful atmosphere.  
 

Feedback: 
 
We received a lot of suggestions and feedback on the town and its happenings throughout the 
summer from both locals and tourists, many of whom echoed similar sentiments.   
 
One of the most common questions we received from local people was in reference to the empty 
lot beside the Beach Club. Many expressed disdain towards the appearance of the lot, saying it 
was an ‘eye-sore’.   
 
Over the course of the summer, we encountered a surprising number of families who expressed a 
longing to move to Parksville. However, they often explained to us that one of the major 
obstacles preventing them from moving right away was Parksville’s lack of an inclusive 
recreation centre with such amenities as a pool, multi-purpose gym, work-out gym, or after 
school programs. This desire was also echoed by younger local people, who expressed an interest 
in a centre where they could spend time inside during the colder parts of the year, as the beach is 
significantly less welcoming when it is raining and chilly. People who come from bigger cities 
tended to reference the YMCA as a guideline to what they were expressing a need for, and what  
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they thought the centre should resemble. Therefore, we believe that an establishment akin to a 
YMCA would not only increase the overall health and wellbeing of our community, but also 
encourage young families to move into the area.      
 
A strong sense of community is lacking in the downtown area and at the beach. While there are a 
few local people who enjoy interacting with people they may not know, and the passing “hello” 
or “good morning” is thrown around quite often, the overwhelming majority of those who walk 
around town or spend time at the beach prefer to keep to themselves. If there are larger groups at 
the beach, they are typically composed of people who already know each other, and rarely do 
people meet someone new in town or at the beach.  
 
Having free and accessible activities such as public chess boards where people can play together 
and meet new people, or pick-up sports where one can play with lots of different people without 
having to commit to a team or schedule, especially while on vacation, would increase universal 
happiness in town and at the beach. Spreading these activities out, and not just having them at 
the beachfront, would increase foot traffic and encourage a deeper exploration of Parksville.  
 
Many local people also suggested that the sandcastle viewing remain open over Labour Day 
weekend, as there is still incentive for people to travel around that time of the summer. They 
often suggested that it would bring more people to Parksville and allow for there to be a 
consistent flow of tourism throughout the entire summer, rather than have a huge drop off in the 
last two weeks of August when BeachFest is over, as we saw happen this year.  
 
Although Parksville generally looks beautiful and vibrant, there is still work that should be done. 
More places to sit throughout town opens up the possibility for tourists to spend more time in 
town, as they can rest if they are tired and then continue on. There is also a need for more 
garbage cans around downtown, as those that are there now are few and far between, 
overflowing often and giving a dirty appearance to that portion of the street. It is necessary to 
implement most if not all of these changes in order for foot traffic to increase and downtown to 
remain a desirable place to explore.  
 
Wider sidewalks will increase foot traffic through town, as the narrow sidewalks that are 
common right now cause congestion and discomfort to pedestrians. It is especially 
uncomfortable when there is traffic travelling far above the speed limit passing beside narrow 
sidewalks (common along the Island Hwy), and many times people resort to walking single file 
along the side of the road. In some cases, there are sections of road that do not have sidewalks at 
all, and so having that put in place would allow for a safer and more comfortable travel. 
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In relation to wider sidewalks, more bike racks around town 
would increase comfort while walking on the sidewalks. As of 
right now, people attach their bikes to sign posts around town, 
causing already narrow sidewalks to lose even more walking 
space. Bike racks such as those that were installed at the 
beachfront would improve bike and pedestrian harmony and 
would allow for both parties to feel comfort while travelling 
around downtown. 
 

Figure 12. Narrow Sidewalk   

Final Words/Thanks:         
 
In short, this summer was full of new experiences for us. We were able to liaise with businesses, 
talk to people we would have otherwise not, and learn a great deal more about a town when we 
thought we already knew everything. We were able to achieve our goal of visiting a multitude of 
businesses in the downtown area, visiting 160 businesses in total, and had 568 separate 
interactions over the course of the program. We thoroughly enjoyed our summer and are 
eternally grateful to everyone who supported and accommodated us throughout this process. This 
summer allowed for us to grow as individuals, and we are extremely pleased to have been able to 
partake in this position.  
 
We believe that the Youth Ambassador program should continue on. Tourists enjoy seeing that 
we are proactive in offering help to those in need of it and are always elated to discover that we 
are able to answer their questions. Local people also enjoy seeing younger people representing 
Parksville and are always happy to converse with young people they may not get to see on a 
regular basis. The Youth Ambassador program shines a positive light on Parksville, and tourists 
often express a desire for their hometown to implement a similar program to ours.  
 
The Parksville Downtown Youth Ambassadors not only allow tourists to feel more comfortable 
about navigating an unfamiliar town; they also build relations with local people and businesses in 
order to create a sensation of unity in town. The program is raved about by everyone we meet 
and gives off a very good image of the town. It shows that Parksville cares about its residents 
and the tourists who visit and allows for everyone to have the best summer experience possible. 
This program is something we hope stays in effect for a long time, and we can’t wait to see 
what next year’s team will do! 
 
 

 


